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Winning PR Strategy Builds Brand for
Callaway Partners

Overview

Founded in 2002 and acquired by Huron Consulting Group (NASDAQ:
HURN) in 2007, Callaway Partners is a rapidly growing accounting and
financial services firm that specializes in turnkey project management and
staff augmentation. Clients range from start-ups to Fortune 500 firms.
Callaway wanted to leverage its initial success on a large national
restatement project - and other engagements - to establish broad
credibility in the marketplace and build business.

Objective

Cookerly was retained in 2005 and charged with increasing visibility and
awareness, supporting business development nationally and helping to
attract high quality professional CPA talent for consulting engagements.

Strategy & Tactics

The agency has developed an effective media relations program based on
strong relationships with reporters/editors who cover the accounting and
finance industry in the hubs where Callaway has offices — including Atlanta,
Birmingham, Washington, D.C., and Detroit — as well as nationally.

The agency is in regular contact with regional and national reporters to
position Callaway’s experts and provide information on new client
engagements, partners, offices, industry trends and to develop topics for
bylined articles.

In addition to the media campaign, the agency identifies and facilitates
opportunities for company awards, recognition of the management team,
speaking engagements with influencer groups and ideas for special events
geared toward business development. Moreover, the agency is working
with partners on the next phase of Callaway’s strategic growth and
national expansion as they segue to the next phase of organizational
development.

Results

The agency has generated more than 146 media stories in less than three
years, with an audience reach of 15,548,000 and advertising equivalency of
$1.8 million.

Prominent stories have appeared in regional and national publications.
These have included front page features in the Atlanta Journal-Constitution’s
business and employment sections; an AP story that included quotes from
Callaway on strategies to cultivate Baby Boomers which resulted in nearly
20 national placements; and placements in Accounting Today, Compliance
Week, Crain’s Detroit Business, Washington Business Journal and Christian
Science Monitor.

(Callaway

Highlights

Obtained approximately 150
media placements with a total
reach of |5 million readers and
ad value of nearly $2 million.

Secured Callaway’s ranking on
the 2007 Inc. 500 List plus honors
for Atlanta’s fastest-growing
private companies from Atlanta
Business Chronicle and Atlanta
Catalyst.

Facilitated submissions for
company co-founder, a two-time
finalist for Ernst & Young’s
Entrepreneur of the Year Award.
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The agency was instrumental in identifying and nominating Callaway partner and founder Bruce Cox for the
Ernst & Young Entrepreneur of the Year Award. In 2006 and 2007, Bruce was recognized in the prestigious
finalist group of 15 company leaders from Georgia, Alabama and Tennessee, which was culled from hundreds
of entries. Cookerly has also facilitated Callaway entering and winning the

following awards that recognize outstanding growth and performance: | \I-i[-..l.:,l';;h-ﬁ-l, .l. -Hln-‘i' ) BUSINESS

, . . . Accounting entrepreneur
e 2nd Fastest Growing Company by Atlanta Business Chronicle, April 2006 has plenty to smile about
e "Built to Last" finalist by Catalyst, October 2005 -

e  Fastest Growing Company of 2005 in Georgia, based on an annual
revenue growth rate of 1,621 percent, July 2005

e TOP 50 Entrepreneurs by Catalyst in 2004 based on annual revenue
growth rate of 865%, August 2004
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